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Colgate® Total Active Prevention System
Colgate-Palmolive   colgateprofessional.com

CL IN ICAL  EVALUAT ION

Description
Colgate Total Active Prevention system is a comprehensive, 
three-step oral care system designed to prevent issues like cavities, 
gingivitis, plaque, and tartar by targeting bacteria. It includes the 
Colgate Total Active Prevention Toothpaste, Colgate Total Active 
Prevention Alcohol-Free Mouthwash, and Colgate Total Active 
Prevention Toothbrush.

Indications
• Gingivitis & plaque: Reduces bacteria that causes gingivitis

and plaque buildup.

• Cavity prevention: Aids in preventing cavities.

• Sensitivity relief: Builds increasing protection against sensitivity
to cold, heat, acids, and sweets.

• Enamel protection: Protects teeth against acid erosion.

• Freshens breath and reduces stains.

Key Features 
• Comprehensive Care: It addresses multiple oral health concerns,

including cavities, gingivitis, tooth sensitivity, tartar, and stained 
teeth.

• Advanced Cleaning: The toothbrush, featuring over 5,000 bristles,
is designed to produce rapid, deep-cleaning foam for better
toothpaste delivery along the gumline and between teeth.
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Results based on a 2-week consumer survey of 336 participants; study was unblinded
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